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Customer activity and turnover is a critical component in measuring profitability and 
market performance. Understanding customer behavior is a vital in examining firms the 
marketplace. The purpose of this study is to examine of the use of marketing analytics to measure 
customer behavior in small business enterprises (SME). The study used three hypotheses to guide 
the direction of the research. Building on key theoretical concepts grounded in accounting, 
finance and marketing literature, this study used analytics to measure both customer behavior 
and firm behavior patterns. This study examined three significant marketing analytics: (a) 
customer behavior analytics (customer turnover/frequency; velocity of profit/payment for 
services); (b) marketing behavior analytics (potential of product/services; economic conditions); 
and economic behavior analytics (pricing adjustment; market barriers). A random sample (N = 
198) of businesses were examined for the study. A quantitative methodology was used to examine 
data collected from the businesses. The results were calculated using a discriminant analysis and 
a Pearson’s Correlation. Based on the results of the study, the marketing behavior analytic 
proved to be moderately significant in predicting customer behavioral patterns. 
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Figure 1 Theoretical Framework of the Study: 
Marketing Analytics and Metric Items 
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H1:   Customer behavior analytics can positively predict customer behavioral patterns in small 
 business enterprises (SME). 

H2:  Marketing behavior analytics can positively predict customer behavioral patterns in SMEs. 
H3:  Economic behavior analytics can positively predict customer behavioral patterns in SMEs. 
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survey research strategy
non-experimental, exploratory research design

cross-sectional research design strategy

Descriptive Statistical Analysis.

Inferential Statistical Analysis.



www.manaraa.com

Page 150 

Academy of Marketing Studies Journal, Volume 18, Number 1, 2014 

Industry type

Consumer monopoly-type industries.

Consumer competitive-type industries

Commodity-type industries

Semi-commodity type industries.  
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